Status update. Hospitals are finding ways to use the social media revolution to raise money, engage patients and connect with their communities.
As the social media revolution being built around Facebook, Twitter and YouTube has taken hold, hospitals haven't been left behind. Many see it as a vital part of communicating with their community. "We're really getting to the point where, if you want to be visible on the Internet, you have to be visible on social media," says Ed Bennett, left, of the University of Maryland Medical Center.